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Local Market Sponsorship / Activation 
Plan

Goals: The goal for our sponsors and partners is to create brand awareness and 
more loyal consumers that truly enjoy our brands products and would be more 
likely to purchase products in the future. With partnering with a music festival 

and a luxury spa, a variety of people will be exposed to the brand and their 
products and become long- term consumers. 



Connecting With Sponsors & Partners



The Umstead
The Umstead is a Luxury spa in Raleigh, North Carolina that would provide a sponsorship opportunity 

for YTTP. They would be able to carry our line of products and use them in their facial services. They 
would also be able to sell them to the customers that come to their spa.



Dreamville Music Festival
Dreamville Music Festival is a large festival in North Carolina that features several huge artists like 

SZA and J. Cole. For a partnership opportunity, YTTP’s brand ambassador Omar Apollo could perform 
at the Festival, and direct the audience to the YTTP pop-up-shop that is on the grounds of the festival. 



Sponsor & Partner
Evaluation





Umstead Luxury Spa Dreamville Music 
Festival

Umstead Luxury Spa is in Raleigh, North Carolina. 
This would be a great partnership because it offers 

a luxury spa experienced. With a partnership, 
YTTP can showcase their products with the spa 

and allows customers to see how they will benefit 
them and the environment. Umstead has organic 
botanical treatments to a signiture product line 

and draws inspiration from NC while celebrating 
nature and serene wellness in a woodland setting. 
The best package would be to combine Umstead’s 

treatments and YTTP’s products and creat a 
collaboration. The three packages range in price: 

basic ($500), standard $750), and premium $990). 
The investment level would be higher to allow 

customers to sign up through the spa, but offers 
would only stand if they engage with the posts.. 

The greatest assets that will be received are brand 
awareness being spread and the huge availability 

of branded products through the pop-up shop and 
using the products at the spa..

Dreamville Music Festival is held in Raleigh, North Carolina in 
April. This would be a great partnership opportunity for YTTP 

because their brand ambassador, Omar Apollo is a popular 
musical artist who brings people to the brand. This would 

provide an opportunity for Omar Apollo to be showcased on a 
big stage and let even more people have exposure to the 

brand. The best package for our brand is the Gold package. 
This package would provide for the main stage to be named 
after the brand and it would have an even greater impact of 

Apollo performing on a stage named after the brand. It would 
also allow YTTP to have their own area for a pop-up shop for 

branded products. The investment level is high at $20,000, but 
with the amount of brand recognition this event would 

provide for the brand and the availability for a pop-up shop, 
this would be a great opportunity. Since the festival is only two 
days, the time commitment is not too high either. The greatest 
assets that will be received are brand awareness being spread 

and the huge availability of branded products through the 
pop-up shop.



Social Media: Poster lineup 
for Dreamville Website  



Website: The Umstead Spa 
and Youth to the People 
Blog Post



Social Media: Youth To The 
People Instagram Post 



Activation Plan
● Dreamville Music Festival

○ Pop-Up Shop
■ YTTP Products available for purchase outside Omar Apollo’s Stage 3

● IMC (Retail Activation)
○ Raffle Giveaway

■ Raffle tickets will be available for purchase with all proceeds going to the Youth To The People 
Fund. Winner will take home a Youth To The People Gift Set 

● IMC (Giveaway)
● Umstead Hotel and Spa

○ YTTP Facial
■ Youth To The People facials offered through the spa

● IMC (Retail Activation)
○ Gift Bags

■ YTTP Facial customers will go home with gift bags containing YTTP samples
● IMC (Consumer Promotion)


